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WHAT IS THE COLLECTIVE?

Networking
Communicating

Collaboration

Business opportunities

Common issues connecting internation
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and International buyers
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A UNITED VOICE

Sustainability

Research

Low season




SOURCE MARKETS

NORDIC

Norway,
Denmark,
Sweden,
Finland,
Iceland,
Estonia,
Latvia,
Lithuania

EUROPE

UK,Germany,
Swiss/Austria
France/Benelux,
Italy/Spain/Med
Eastern Europe,
Turkey

Middle East

ASIA

China, India,
Japan, Korea
Taiwan/HK
Indonesia
Malaysia
Singapore
Vietham
Philippines

AMERICAS

USA, Canada,
Mexico/Central
South America

OTHER

Australia,
New Zealand
Russia
Africa




THE JOURNEY SO FAR

Finalised
composition of . .
. - First Executive
April 2019 Jun-Aug 2019 Finalised first Execut.lve Committee
event - Committee Meeting
Ther 2:;0::; . Sep-Nov 2019

Signed End Aug 2019 Feb 2020

Partnership

Agreement with

ELga

D
May 2019 Sep 2019 I g
NTO Discussions
and involvement :
Registered Nordic m:mg:rls: (;2 it Feb 2020
urism Collective | p The Nordic
f development
i | Marketplace
I | Opened up | | Copenhagen
fil @ Membership il | ,‘ ,
! | toall (AR faie (1 | iy J
; M l | | A TR /! phl! | ’ | " iy |
il A i [ia | (O R R
‘1 | “l | ; )’\‘ ‘ el | ;“ l ,‘v'!f“‘!f | ‘;“ ‘V 9""‘ ) ‘ '
(et : | | i\ o (1l il f' ' i ‘ I "/" ’, (i | Vi I M/tv /’i\ } ' !4.‘ , | v‘ Fl' L A I
(1 i L ol ‘ " ' r‘n ’“\H (i ,/‘ j (I8 ““ 1‘ [ | ' M l ,v'f/] 1M ‘ ’ 1\ "" }ﬁa.\ ,Mg A | /\M‘ ) \ ) | !4 l‘ I'/4



EXECUTIVE COMMITTEE

Visit Denmark

Visit Norway
Promote Iceland
Helsinki Marketing
Nordic Choice Hotels
Visit Estonia
StenalLine

SAS

Tauck Tours

Kuoni Tumlare
ETOA
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NORDIC COUNCIL O e

Nordic Tourism

OF MINISTERS Policy Analysis

“..there is real potential to add value for
tourism in the Nordics by strengthening
Nordic cooperation in the sector.

There are common themes and
challenges that the countries share,
which resonate strongly with key themes
in national tourism strategies..”




news work people CE360 tours clients contact

nordic travel solutions work with destinations, operators and service providers to develop their tourism business through improved

marketing and product development to ensure year-round, sustainable and responsible growth.




SELECTION OF MEMBERS

Innovation
Norway

N

BW | Best Western.

Hotels & Resorts

Icelandair Hotels

-

northern
norway

ELITE HOTELS
OF SWEDEN

LHelsinkiJ

GJ TRAVEL

ICELAND & GREENLAND

- The Fjords -

&, Lindstrom Horel - vfjgitDenmark Q’

Scandic

‘ STROMMA

CANAL CRASES - EXCURTIONS - ATTRACTIONS

WY TALLINK SILJA LINE /3
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PROMOTE ICELAND

Iceland Travel

VIA HANSA
BOREALIS

NORDIC
CHOICE
HOTELS

National Museuen

Nationalmuseet " a VY | ¢
«202000D0O00e.

4 RADISSON

HOTEL GROUP

= e
Gomfort Clarion

VISIT '
W

UNIQUE HOTELS

©

the Faroe Islands

Unspoiled, Unexplored, Unbelievable

Deamark

SOKOS &2 HOTELS

Radissen

ARP-HANSEN A HOTEL GROUP

COPENHAGEN

ELITE HOTELS

SAS LSy =
, ECKEROGLINE /\AO'C

ATLANTIC
AIRWAYS

HOTELS

[T W

VIA HANSA
BOREALIS



INDUSTRY
PARTNERS
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@ Nordic Council
of Ministers

CE360 Alliance

EEUSTOA T=Fu

United States Tour Operators Association




WORKING GROUPS

Transportation | Cities | Accommodation

Sustainability | Islands | Digitalisation
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THE NORDIC MARKETPLACE

The first Nordic & Baltic event of its kind
A full day marketplace workshop for global

tour operators and travel buyers

COPENHAGEN
FEB 24/25th 2020
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ing groups
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Events?
Work
Data and trends







NORDIC
TOURISM
COLLECTIVE
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