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CHINA MARKET UPDATE
A discussion on the latest tourism developments in China and future 
travel intentions for the Nordic and Baltic region, as well as an 
introduction to the Chinese ETC/ETOA/ EuroPass recovery project for 
European destinations
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Many people started to get very excited about the prospect of an early Chinese recovery and what that might 
mean for the remainder of 2020, but now we read of new outbreaks of CV19; has the bubble of optimism burst? 
What's the situation in China now?

RJ: China had CV19 before anyone else and also led the recovery from March 2020.  So now in July domestic tourism 
has been in full recovery for a few months.  All cases of CV19 have stabilised and the few cases now reported have 
been imported form visitors returning from overseas.  In recent weeks there have been reports of a 2nd wave in 
Beijing but that is restricted to a small district  and now strictly controlled. 
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Currently the borders are closed. There is talk of opening the borders to EU visitors and also talk of allowing Chinese 
visitors to visit the EU countries.  This agreement is reciprocal  and can only happen if both parties agree.  Flights out 
of China are still following the 5:1 rule where one Chinese airline is allowed to fly one route to one city in one country 
on one day only. Other international airlines are opening their routes.

The situation is positive but this does not mean Chinese tourists will return to the Nordics this summer. Domestic 
tourism is recovering well. At the recent Dragon Boat festival 15m visitors travelled domestically over 3 days. 

There is also currently a ban on B2B outbound group travel sales.  This needs to be considered when talking about 
re-activation.

DC: Europass is looking at working at 50% capacity with a return to 100% capacity by April 2021.  There will be major 
changes to travelling trends with younger visitors, more FIT and a desire for safety, nature and wellness vacations. All 
good for the Nordics.

XZ: We are starting to get new enquiries especially 
from Hong Kong.  Finnair has just resumed flights to HK 
flying 3x per week in Jul and Aug and 5x per week from 
September onwards.  

Have also received enquiries form Kuoni for this winter 
with added requirements of 2x seats per traveller on 
the coaches.  

The first sector to recover will be FIT.  Suppliers are 
already seeing an increase in enquiries for FIT from 
Europe and Asia.  

But group travel from Asia is a challenge; in Asia 
wearing a facemask is mandatory - in many areas of 
Europe it is not, This causes concern and many people 
are afraid of travelling.
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There are a large number of Chinese living in Europe, using many of the Chinese channels and social apps.  Many of 
these returned to China during CV19 but will be the first to return to Europe - many are students and immigrants.  

These local Chinese will become models by recommendation and by sharing their experiences. 2020 marks the 70th 
anniversary of diplomatic relations between China and Denmark/Finland and twe should expect some diplomatic 
travel.  Many state owned educational institutions may however ban early travel and permissions will have to be given 
before this type of travel resumes.  It's possible that we may see a business bubble wirth some countries - this already 
exists with South Korea and Singapore.

Now in July the Nordic borders are opening and China is recognised as the most important and dynamic market.  
Do you expect to see any Chinese travellers in the Nordics this winter or should we write off 2020?

RJ: As a business traveller myself, I do not expect to need my passport this year. There may be some travellers this 
year but it will most likely start at Chinese New Year in Feb or Mar. But it is important to consider who might be 
travelling

After CV19, the Nordic countries need to consider factors for 
the FIT market - safety and hygiene will become the top 
priority alongside flight access and prices 

The ban on group travel will come but B2B working should 
take place now and bookings can be taken before the ban is 
finally lifted.

XJ: I don’t expect to see any visitors before Chinese New Year 
2021.  My advice however is that suppliers should engage with 
their B2B accounts now - there is a long chain in preparing 
programmes for sale which can take upto 4-6 months to get 
to market.  

Start working now!
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FIT travel refers to Visas that specifically allow independent travel where visitors can create their own itineraries.  
Group travel visas apply to packages that must be bought in their entirety from a tour operator and which apply to 
the whole group and from which travel may not deviate.



How important is it to engage with KOLs when marketing in China?

RJ: Marketing in China is highly visual and the Chinese do follow KOLs for travel advice, especially on long haul travel.  
There is a phrase in Chinese which means ‘planting a seed in your heart’ . This is what the KOLs do, they create ideas 
for future travel through their videos and ‘live streaming’.  However choosing the best KOLs to work with is very 
important.

EUROPASS/ ETC/ ETOA - China recovery campaign

Europass, in  partnership with the European Travel Commission and the European Tourism Association ETOA, will 
manage a European recovery plan dedicated to the Chinese outbound tourism market.  This project is made possible 
by the European Travel Commission and nd co-funded by the European Union. 20 European destinations will be 
selected to participate in this campaign which will use KOLs to market European destinations post CV19.

FOR FULL INFORMATION SEE APPENDIX

Can you just explain what you mean by ‘live 
streaming’?

RJ: Live streaming has been a big hit in China since last 
autumn where people are buying directly from KOLs, 
celebrities or professional live-streamers.  Live 
streaming has also been adopted by many social 
media channels and some OTAs too.  It also 
incorporates ‘cloud-travelling’ where celebrities 
stream live from a destination.  This builds destination 
awareness for when ‘real-travelling’ returns.

So it’s a bit like a shopping channel?

RJ: Yes, but everything is changing so quickly, it might 
be something else next month!
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How will Chinese travellers be booking in the future, what will they be looking for?

RJ: This depends very much on the type of traveller, however safety, hygiene and nurture will be very important.  
More people will travel as FIT or as families or as smaller groups - they will be reluctant to travel with groups of 
strangers. 

XJ: The Chinese will travel as FIT or smaller groups but low-contact travel is important and every travel supplier 
must focus on digitalisation to deliver contactless travel, increase communication and improve efficiencies. Some of 
the more traditional companies will soon be gone.

It will be interesting to see how the group market develops with smaller groups travelling in smaller units - it 
means the same amount of work for operators for each group but there will be just more of them and hence 
more work to do!   It’s clear that the Nordics do have a huge potential with the future Chinese visitor looking for 
hygiene, safety, open-spaces and nature.  The Nordics are in a very positive place looking forward

Wednesday 01st July  2020
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